
Most Competitive                                                   Least Competitive 

Sellers:

Buyers:

# of Firms:

Product
Differentiation

Influence
Over Price

Entry/Exit:

Example:



Draw a line between the terms on the 
left and the correct market structure 
on the right.   

One Seller

Identical Products          

Most Competition

Many Firms

Unique Product

Easy Entry/Exit

Market Power

Least Competition

Differentiated Products

Price Taker (no market power)

Barriers to Entry

Few Firms

For each image, indicate the correct 
market structure   (PC, MC, O, M)


